
 

 
A medical marvel invented by a group 
of young entrepreneurs won over the 

judging panel at the second 2012 Busi-

ness of Enterprise final on July 12.  

Seven budding businesses were given 
a supportive welcome at Cummins 

Power Generation in Broadstairs, a 

multi-million pound global company 
that supports the local economy and 

budding business brains.  

But it was the assured plan of Medi-
Band, a life-saving gadget aimed at the 

older generation that won the day. The 

product holds personal medical infor-

mation and alerts the wearer to take 
medicine at the correct time. Judges 

praised the team’s ‘great idea that was 

able to build on current products in the 

market’. Medi-Band was made up of 
Rebecca, Emily, Elizabeth, Monique, 

Abigail, Megan. 

The Business of Enterprise competi-
tion is open to schools across Kent. It 

is organised by Education Business 

Partnership (Kent) whose chief execu-
tive Anne McNulty said in her wel-

come address: ‘This process is about 

blue sky thinking and today is about 

celebrating your hard work. We would 
like to thank Cummins for hosting the 

event.’ It is the first time Cummins has 
hosted a Business of Enterprise finals. 

They produced a judging panel of 

13—each  an expert in their field. The 

company gave students and teachers a 
tour of the plant and offered a gift pack 

for each student as they left.  

All agreed that judging had been diffi-
cult although they left the students 

with a valuable piece of advice: 

‘That’s business! You tender for a con-
tract and sometimes you win and 

sometimes you lose.’  

 

You can read about the exciting new 
businesses in this special newsletter.  
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‘You are 

all 

exceptional 

young 

people to 

be here 

today.’ 

 

Anne 

McNulty 

Best presentation 
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Most enterprising idea 



 

Key players:  Rebecca, Emily, 
Elizabeth, Monique, Abigail, Megan 

The product: Medi-Band which has a 

protective chip within the band to hold 

important information and emergency 
contact details. Reminds user when to 

take medication. 

Marketing: Market research carried 

out at a doctor’s surgery. Local post 
offices and care homes—Medi-Band’s 

target market, as well as medical 

journals and Facebook.  

USP:  Secured data. Heart monitor.  
Passes on info through light, vibration 

sound or visual screen to make it user-

friendly for those with disabilities,  
Getting started: ‘We are 

really good friends. We 

wrote descriptions on our 
pack and the answers 

matched our 

personalities. We are such close 
friends and we’re together every day 

and working as a team was no 

different. We had a really fun time. 

We’re really pleased to be in the final 
and were pleased with our 

presentation.’ 

What was the hardest thing about 

setting up the business?  
‘Communication was hard sometimes, 

if someone was on holiday but we 
worked through and ended up making 

a really good product we’re proud of.’  

What have you learned?  
‘We’ve learned what 
technology can be used and 

what technology is available 

to make ideas come alive.’  
Judges’ view: A great idea 

that builds on similar 

products in the market. 
Opportunities in the private 

sector. Well-paced and 

articulate presentation.   

Medi-Band 
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Key players:  Layla, Izzy, Rosie, 
Georgia, Zoe, India 

The product:  A waterproof and child

-friendly wristband with GPS 

technology ensure your child is at a 
safe distance from you at all times. 

Alarmed if wristband is removed.  

Marketing: 98 per cent good 
feedback from parents in their market 

research, Posters and leaflets. 

USP:  Moving presentation that stilled 
the audience. Solar-powered, so the 

gadget does not need to be charged. 

Accessed by smart phone. 

Unrestrictive design.  
Getting started: ‘It was Rosie’s idea 

after her sister got lost. We saw a gap 

in the market as their was nothing 
similar. We’re all different people so it 

was fairly easy to decide who was 

doing what. We didn’t have too many 
rows and backed each other up.’ 

Hardest thing about setting up the 

business? ‘Keeping on top of things. 

It was hard finding something new— 

you have to adapt your product.’  
What have you learned? ‘That it’s 

important to know what progress you 

are making—we made lots of lists!’ 

Judges’ comments: Powerful 

presentation with limited Powerpoint 
slides. The concept is good, the pitch 

was great—fantastic effort.  

Child Chip Safety 

Key players: Tom, Ben, Jacob, 
Connor, George and Dan 

The product: Splatland—to turn 

Margate Dreamland park which is 

falling into disrepair into a new 
paintballing arena. Aimed at kids, 

families and adults with a cafe and 

children’s play area.  
Marketing: Good slogan—family fun 

with a gun—not a real one. Positive 

response to market research 
USP: Supporting local regeneration—

bringing jobs to the area. Stabilise the 

scenic railway and use it as part of the 

paintballing arena. 
Getting started: ‘We are all friends in 

the same class so it was easy to get 

together. We chose the best person to 
do each job. For example, Jacob is a 

good artist so he did the design; 

Connor and Dan are good at maths so 
they did the finance.’  

What was the hardest thing about 

setting up? ‘Getting everything done 

in time. It was hard making sure we 

were on top of everything but we’re 

pleased how it all went. We were 

nervous doing the presentation.’ 
What have you learned? ‘We learned 

that there is a lot to prepare. We are all 

on the same wavelength so that was 

good. It meant we could share ideas 

with each other and not worry.’ 

Judges’ comments: An extremely 

innovative idea that would be good for 
Margate and the regeneration of the 

Dreamland site. You came forward 

very well and your presentation was 

very good.  

Splatland 
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Key players: Luke, Beth, Monica, 
Rebecca, Lauren, Helen 

The product: A tapas-style restaurant 

based on British menu offering small 

versions of meals. A modern restaurant 
with a bar, stage and ice cream kiosk  

USP:  Restoring the reputation of 

British food. Based in old town in 
Margate—supporting the local 

economy. Linked with renowned local 

catering college.  
Marketing: Local surveys and 

international contacts. Advertising 

locally, Facebook and website. 

Valuable contact with Mary Berry.  
Getting started: ‘We realised there 

were no British restaurants in the area 

and we wanted to create high quality 
food to start a range. We’re friends and 

chose to work together. We found this 

to our advantage we all worked hard 
and as a team. We chose roles 

according to what we could do.  For 

example, Luke is really clever so we 

thought he could do the finance.’ 

What was the hardest thing about 

setting up the business? ‘Not eating 

the food!’ 
What have you learned? ‘We’ve 

learned about ourselves—how we 

appreciate Britain, about food and how 

we can use our strengths.’ 
Judges’ comments: A great 

presentation and a business idea that 

captures a gap in the market. Fantastic 
attention to detail and the stand display 

was great.  

Little British  

Key players: Paige, Katy, Caroline 
Corey and Emma 

The product: The wristband is called 

F.A.S.T (Fast Action Safety Tracker) 

which helps locate Alzheimer’s 
sufferers who wander away. 

USP: The device is lockable and solar-

powered. Uses Apps to identify 
location of the person wearing the 

wristband. Can be extended to other 

groups like children. 
Marketing: The team spoke to care 

homes as part of market research and 

87 per cent said it would give them 

confidence that the product would 
work. Dressed in identical dresses in 

company colours 

Getting started: ‘We’re really good 
friends and we work well together. 

There were not too many arguments.’ 

What was the hardest thing about 
setting up?  ‘Keeping on top of 

everything. Learning to agree—we 

took votes when we didn’t!’ 

What did you learn? ‘We’ve learned 

that there is not really anything else 

like this on the market. There is a lot 
more to business than you think and 

you have to compromise. Being in 

business is better than working for 

someone.’   

Judges’ comments: Good idea that 

looks after our elderly. Well 
researched and the team had thought 

about the competition, pitching the 

product at a good price. Strong growth 

aspirations.  

F.A.S.T 
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Key Players: Megan, Claudia, James, 
Edward, Lauren, Storm 

The product: Solo Shirt is a set 

consisting of a T-shirt on non-toxic 

fabric pens that children can paint on 
which can be washed time and again 

and then wiped clean.  

USP: There is no other product on the  
market exactly like this. Sales 

demonstrations at toy stores. 

Marketing: Aimed at two to 10-year-
olds. The team will advertise on their  

social media, billboards and flyers.  

Getting started: ‘We were put 

together and chosen by teachers so  
we were a mish mash! We had two 

friendship groups but found that we 

worked really well together. We found 
the best personalities for each role and 

once we’d done this we got on with 

the work. We wanted to make UV ray 
pens that changed in the sun but this 

was really expensive. Then we 

remembered Doodle Bears  - teddies 

you can draw on—and adapted it.’  

What was the hardest thing about 
setting up? ‘Learning to compromise 

and getting along with each other. The 

finance was so hard too.’ 
What have you learned? ‘You have 

to think ahead and make long term 

plans. Sometimes the smallest idea is 

the one that works best. Claudia has 

helped us—no matter what you do 
you have to want to win!’ 

Judges’ comments:  Congratulations 

on your presentation. The product was 
very good as were the pricing and 

financials. Your product knowledge 

was very good. 

Solo Products 

Key players: Colin, Matthew, 
Matthew 

The product: Memorise is an alarm 

clock that reminds you what you have 

to do on that day. It works by simply 
tapping a button and recording what 

you need to remember. When the 

alarm goes off, you press another 
button and it plays your reminder.  

USP: Chargeable stand in a range of 

colours. Good, filmed advert.  
Marketing: as a wholesale, the team 

will recommend it is sold in shops like 

Men Kind which specialise in gadgets. 

Facebook and online advertising 
plans, and conducted market research 

surveys. TV appearances.  

Starting out: ‘We were friends and 
wanted to make a product that was 

innovative. We didn’t have a base 

product but we did have lots of 
different ideas.’ 

What was the hardest thing about 

setting up? ‘Writing everything 

down, starting up, coming up with the 

idea but it was all worth it in the end.’  

What have you learned:  ‘A lot more 

than just coming up with the idea—
there’s the presentation and the 

technical side. And there are also 

things you don’t see on The 

Apprentice like team meetings that are 

not easy to structure—but in real life 

it seems more chaotic!’ 

Judges’ comments:  Confident 
presentation with phenomenal 

material. The concept may not have 

been unique but your selling strategy 

was phenomenal. I would buy it!  

Memorise  

The Business of Enterprise Final July 12th 2012 

Produced by              www.newsforschools.co.uk 



 

The Business of Enterprise Final July 12th 2012 

Meet the judges 

Cummins Power Generation brought 
together a formidable team of judges 

who had a tough time deciding on 

their winners.  

Led by Alok Joshi  and Fabrizio 
Mozzi who gave an informative and 

light-hearted presentation about the 

company at the start of the day, it 
was clear that this type of event—

supporting young people—is a vital 

part of the business.   
Mr Joshi said: ‘The company started 

really small and has grown, just like 

you guys are thinking of doing.’ 

Fabrizio—dubbed Fab—talked about 
what the business does—which 

included making power generators 

and why they are important. He also 
talked about how Cummins 

encourages diversity in the 

workforce. ‘We don’t have to just be 
present in all areas of the world, we 

have to be able to work with the 

people of the world.’  

At the presentation ceremony, judges 
gave constructive and individual 

feedback to each team. Alok said: ‘I 

have the privilege to announce the 
winners. Most of the comments have 

been covered. Most enterprising idea 

went to Little Britain who found a 
gap in the market. Best oral 

presentation goes to Solo Products 

for a great effort. The best overall 

performance went to Medi-Band who 
did a great job—and I liked the 

financials. I hope to see many of you 

working for Cummins in the future!’  
At the end of the event, the judges 

mingled with the students in an Open 

Forum session to talk about their 
business ideas and take questions 

with many animated conversations 

taking place.   

Anne McNulty ended the day by 
saying to the students: ‘You are all 

exceptional young people.’ 
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Cummins prides itself on its diverse 

workforce and the panel of judges 

reflected this. Here is the team: and 
their nationalities... 

 

Alok Joshi Director, Power Products 

EMER (Indian) 
Fabrizio Mozzi Regional General 

Manager, Europe & CIS (Italian)  

Gary Taylor Territory Manager,  

Middle East & Africa (English) 
Ian Burton Territory Manager, 

Middle East (English)  

Surajit Choudhury Regional 

General Manager, Europe (Indian) 

Anita Bell Office Manager (English)  

John Dorman  Director, Power 

Systems EMER (English)  
Vincent Perkins Critical Protection 

Manager (English)  

Yogesh Mandke Regional General 

Manager, Middle East (Indian)  
Chris Reynard 6 Sigma Black Belt 

(English)  

Ian Skeels 6 Sigma Black Belt 

(English)   
Bob Patrick Technical Sales Support 

(English)  

Walter Hurrell Global 

Standardisation Manager (English) 

Top international line-up 
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‘We are actually going to  

start this business’ 

Little British 


