
 

 
Business with a conscience won the 
day at an exciting Business of Enter-

prise final held in the heart of Canary 

Wharf in London on July 5th. 

The winners of the competition were 
Bald and Beautiful, a company manu-

facturing bald dolls to help alopecia 

and cancer sufferers—beat off tough 
opposition at the event held at Bar-

clays Capital Building.  

The event was the culmination of 
weeks of work in secondary schools 

across Kent as teams of students be-

came entrepreneurs. They came up 

with a varied range of business con-
cepts, then created business plans, 

marketing strategies, slogans, financial 

reports and even prototypes to con-

vince heat judges that they were wor-
thy of reaching the final. In the end, 

eight teams battled it out, making con-

fident, assured and detailed presenta-
tions to their peers and a tough panel 

of eight judges from a range of busi-

ness.  
The teams were given just five minutes 

to make their pitch, after which the 

judges could quiz them for more detail. 

Bald and Beautiful impressed with 
their excellent idea. Judge Sue Dunn 

from Kent County Council said: ‘The 
judges thought that this was a very 

interesting idea. It is resilient, which is 

very important in today’s competitive 

market. The idea also challenges preju-
dice. It is a brilliant idea and we 

thought it had future applications. Well  

done!’ 
The Bald and Beautiful team looked 

shocked as they went to collect their 

prize—a stunning glass trophy. They 
said: ‘We really can’t believe it!’ 

The team was made up of Gaby, Au-

tumn, Eden, Jamie, Connor and Anya.  

For details of all the business, see in-
side this special newsletter.  

 News for Schools reporter 

of Enterprise 
The Business 

SPECIAL EDITION: London finals 

The winner is... 

The team from Bald and Beautiful 

Produced by              www.newsforschools.co.uk 

July 5th 2012     Priceless 



The Business of Enterprise Final July 5th 2012 

Sue Dunn:  There are  no losers 

today because everyone who has 

contributed has been 

outstanding. I am sure if you’d 

presented in front of employers 

they would have been as 

impressed as we have today. I 

hope on your next journey you 

remember today.  Over the 

course of this event you have 

learned lots of things that are 

transferable to your new careers.  

Christopher Lawson: ‘I hope you’ve found this 

inspiring,. It’ s a big deal making presentations to 

business people when you want to get  money to 

get support. We were blown away and had  every 

admiration for your confidence.’  

`I hope you go away feeling proud of what you’ve 

achieved today. You can achieve more than you 

think you can. What we’ve seen today suggests 

more of you can go much further than maybe you 

thought you could today.’ 

Best presentation 

Best written presentation 
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Key players: Gaby, Eden, Jamie, 
Connor, Autumn, Anya 

The product: A bald doll inspired by 

a team member’s sister who has 

alopecia. Supporting children with 
diseases that cause hair loss such as 

alopecia, cancer. Only one bald doll 

has been made in the world for a girl 
who was suffering from cancer. The 

idea is to make the Bald and 

Beautiful doll available for all 
children suffering hair loss. 

Marketing: Facebook and posters in 

hospitals and schools.  

USP: Can be used for educational 
purposes and as a toy. Heart-shaped 

box. Produced in Thanet. Half of the 

money will go to charity.  
Getting started: It was Gaby and 

Autumn’s idea. We are all friends and 

in the same form so it has been good. 
We’ve been working on this since 

January. We picked our roles by 

deciding who was best for each one. 

For example, Anya was the designer 

and Gaby was good at organising!  

What was the hardest thing about 
setting up the business? Doing the 

finances! Jamie had to come in 

halfway through and take this over. 

What have you learned? That 

everyone is different and making a 

business is hard but exciting.   
General: The team looked very 

business-like in their coordinating 

outfits and gave a heart-felt 

presentation.   

Bald and Beautiful  
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Beautiful conceptBeautiful concept  
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Key players: Michael, 
Sebastian, Tristan, William, 

Blake and Charlie 

The product: A cycle pro 

Handy Glove that has 
fluorescent strips on the 

knuckle for easy visibility 

on the handlebars. The 
gloves also have a 

fluorescent arrow to show 

which way you are 
indicating.  

Getting started: The idea 

came about because we are 

all cyclists. Tristan does a 
paper round and wanted to 

be seen.  

USP: Internal pocket in 
which to keep valuables. 

Additional grip on the 

gloves and fingers.  

Hardest thing about 

setting up the business? 

Keeping everything all 
together. Everyone has their 

own opinion and we did 

have disagreements but got 
over it—mostly by having a 

vote. Everyone chips in.  

What have you learned? 
That business is better than 

you think it is. Coming up 

to Canary Wharf is 
awesome. We’d love to go 

into business.   

General:  The six guys 
gave an assured 

presentation and showed no 

nerves even though they 
were first up. Excellent 

prototype and display.  

Handy Glove 

Key Players: Solomon, 

Menat, Albi, Dimitrious, 

Harry 

The product: T Lens 

glasses that are controlled 
by iPad and connected to 

the App store and android 

market. It has a camera and  
can play music. The glasses 

has a function itself. The 

processor that controls the 
whole thing is controlled in 

the headset. It has 

headphones you can listen 

to music and videos you’ve 
made. We also have 

augmented reality 

technology with GPS 
navigation.  

Slogan: Expand your 

horizons 
Marketing: Facebook and 

YouTube or direct 

marketing. Aimed at 

anyone aged 12 upwards. 

USP: Fits with ordinary 

glasses. Heads up display.  
Getting started: Working 

in a team was awesome.  

What was the hardest 

thing about setting up? 

Making some of the 

decisions—and agreeing 
with each other. Doing the 

presentation in front of the 

school was harder than 

standing up here at 

Barclays.  

What have you learned? 
The judges asked us very 

good questions and made us 

think more about the 
business. 

General: The students gave 

a lively presentation that 
included some dancing. 

They also wore their 

specs—showing how proud 

they were of their product.  

Horizon 

Elite 

Key players: Thomas, Lucas, 

Ryan and Adam 
The product: The MPP media 

protection  pod is a fingerprint 

recognition USB or memory stick 
designed to protect  your 

important documents. Encased in 

an acrylic capsule which can only 

be ejected on acceptance of the 
fingerprint recognition.   

The science bit: Fingervein ID is 

a system that identifies unique 
pattern of the person’s veins by 

matching it with previously 

obtained data. An image is taken 

with specialist equipment fitted 
with an LED and a camera. The 

haemoglobin in the blood absorbs 

the light which makes the vein 
appear as a dark pattern of lights.  

USP: Fairly priced at £30. People 

liked the product . Aim to sell to 
big names like Curry’s.  

Getting started: This has been 

really exciting and enjoyable 
throughout the whole process.  It 

was pretty easy to choose who did 

what job. Lucas was the most 
confident speaker, Adam did the 

design and finance because he is 

good with money. He came up 

with the logo too. Thomas was the 
presentation coordinator. He is 

good with computers so he made 

the leaflets. Ryan did the 
marketing and advertising.   

What was the hardest thing 

about setting up the business? 

The hardest thing was the finance 
and the market research! 

What we learned: How to do 

good research and that there was a 
local company who helped. 

General:  The lads looked like  a 

real team thanks to their eye-
catching T-shirts which they had 

had specially 

printed with 

their names on 
the back.  

The judges 

asked them 
some really 

difficult 

questions 
which they 

handled really 

well.   
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Key players: Serena, 
Emma, Rachel, Hannah and 

Molly 

The product: The 

Heelnetikz is both a heeled 
shoe and flat. The heel is in 

an hidden compartment in 

the shoe. This means they 
can be worn on a night out 

or on the school run. The 

shoes come with hollow 
cases that change the style 

of the shoe—for example, 

canvas or suede and leather. 

There are also accessories 
like diamantes and crystals 

which are magnetic. The 

plan was also to create a 
boot in the future.  

USP: The slogan—The 

Fairy Godmother of Shoes.   
Getting started: We knew 

each other so that was a real 

advantage. Everyone was 

responsible and worked 
hard. It was a joint idea to 

create the shoes because we 

were having a conversation 
about shoes at the time. 

What was the hardest 

thing about setting up the 
business? Getting 

everything done in time 

with no flaws in the 

business plan! Everything 
had to be done just right to 

make sure we got the 

product we wanted.  

What have you learned? 

That we can prove the 

doubters wrong! It was also 
tough convincing other 

students we could produce 

a business but we’re really 

proud what we’ve achieved.  
General:  The team looked 

bright and gave a fantastic, 

fluent presentation which 
showed their prototype. 

They even used a quotation 

from Cinderella—`the 
perfect shoe can change 

your life’.   

Heelnetikz 

Key players: Alice, Lucy, 
Hermione and Sabrina 

The product: A partition 

that aimed to stop young 

children and pets escaping 
out of doors. NoGo clips to 

the edge of the door and as 

it opens NoGo unwinds, 
creating a barrier. Good for 

people living on main 

roads. Made of black 
webbing and all the other 

components are made of 

black plastic.   

USP: Material locks like a 
seat belt and is made in the 

UK. No direct competitors. 

Unlike a safety gate, 
children’s limbs cannot get 

stuck in NoGo. 

Contemporary design.   
Getting started: It’s been 

really good and so much 

fun but a lot of hard work. 

We all identified things we 

were each strong at and so 
it was clear what we would 

each work on. We aim to 

advertise it widely using the 
internet on Face book and 

also on television.  

What was the hardest 

thing about setting up? 

The small amount of time 

we had. 

What did you learn? We 

learned about teamwork 
and how to delegate the 

tasks. 

General: The girls gave an 
assured and confident 

presentation—without 

notes! They were clearly 
proud of their product 

which helped them to make 

a good pitch.  They took the 

judges’ questions calmly. 

NoGo 

Elite 

Key players: Thomas, Lucas, 

Ryan and Adam 
The product: The MPP media 

protection  pod is a fingerprint 

recognition USB or memory stick 
designed to protect  your 

important documents. Encased in 

an acrylic capsule which can only 

be ejected on acceptance of the 
fingerprint recognition.   

The science bit: Fingervein ID is 

a system that identifies unique 
pattern of the person’s veins by 

matching it with previously 

obtained data. An image is taken 

with specialist equipment fitted 
with an LED and a camera. The 

haemoglobin in the blood absorbs 

the light which makes the vein 
appear as a dark pattern of lights.  

USP: Fairly priced at £30. People 

liked the product . Aim to sell to 
big names like Curry’s.  

Getting started: This has been 

really exciting and enjoyable 
throughout the whole process.  It 

was pretty easy to choose who did 

what job. Lucas was the most 
confident speaker, Adam did the 

design and finance because he is 

good with money. He came up 

with the logo too. Thomas was the 
presentation coordinator. He is 

good with computers so he made 

the leaflets. Ryan did the 
marketing and advertising.   

What was the hardest thing 

about setting up the business? 

The hardest thing was the finance 
and the market research! 

What we learned: How to do 

good research and that there was a 
local company who helped. 

General:  The lads looked like  a 

real team thanks to their eye-
catching T-shirts which they had 

had specially 

printed with 

their names on 
the back.  

The judges 

asked them 
some really 

difficult 

questions 
which they 

handled really 

well.   
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Key Players: Hannah, Chenai, 
Monique, Megan, Hollie, Bethany 

The product: Forever Global is a 

touch screen watch worn on the wrist 

which includes vital translation data, 
able to translate 20 languages to and 

from English. It can be used in 

international meetings, like at the 
United Nations or the London 2012 

Olympics and Paralympics.  

USP: The gadget is also a watch,  
music player, radio and pedometer. 

Starting up: We got the inspiration 

from the Carry On films! We love 

them. We’re friends and have been for 
a while.  

What was the hardest thing about 

setting up? Deciding about the 
technology has been difficult. We 

wanted to make it believable. We 

phoned companies and got quotes.  
What have you learned? It’s made 

us closer. We learned to share jobs, 

pull together and help each other.  

General: The team of six girls felt 

they had had their eyes opened to the 
world of business and even planned to 

set it up in Monique’s garage! They 

gave a slick, confident and composed 

presentation, which included an 

entertaining role play section. They 
contacted real businesses like Rosetta 

Stone and Tesco, and had plans to 

extend their product. 

FOREVER GLOBAL 

Key players: Anthony, Tom, 
Anthony, Sam and Joshua  

The product: The idea came about on 

a trip to Bluewater. Donde is a 

mapping service that allows people to 
browse a wide variety of offers while 

searching their favourite stores. Stores 

can sign up to Donde to give 
customers immediate offers to use on 

the day.  

USP: Wi-Fi triangulation that gives 
turn by turn technology to stores 

which send shoppers great offers. The 

team would not take a salary but 

would reinvest profits.  
Starting out: We had various ideas 

but Tom’s was the strongest. We all 

understood what we wanted to do so 
deciding roles was all right.  

What was the hardest thing about 

setting up? Having to do GCSEs in 
the middle of our planning. The 

finances were a challenge, as was 

setting up the Apps and getting the 

website ready.  

What have you learned: To be more 

reliant on other people, to sit back 
sometimes and let others do things. 

We learned how business operates.  

General:  The lads paid tribute to two 

colleagues who could not attend—Ben 

and Callum. The team came up with a  

striking logo. They also had a major 
problem with the technology and their 

calmness while the problem was fixed 

won praise and admiration from the 

judges.  

DONDE 
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Meet the judges 

And you 

are..? 
The panel of judges 

were:  

Christopher Lawson, 

Chairman of EBP Kent 

Peter O’Shea 
Barclays 

Nicholas Fowler  

Denne  

Sue Dunn 

Head of Skills and 

Employability at KCC 

Stuart Bean and 

Mark Dodson 

Cummins Power 

Generation 

Emma Bullock 
Thanet Earth Marketing 

Ltd  

Michelle Dix 

John Lewis 

Rebecca Smith 

Editor of the Isle of 

Thanet Gazette and 

Thanet Times 

The phrase of the day was ‘blown away’ - a 
fair assessment of the high quality of 

businesses on which the team of judges had 

to deliberate. 

At the final presentation, the chairman of 
EBP Kent Christopher Lawson thanked the 

companies and schools for taking part. He 

said: ‘Around 250 companies have been 
involved in the process with lots of help 

from teachers who put in hours and hours 

of extra work to make this happen.’ 
He presented awards for Outstanding 

Support for Young People (Employer) to  

Barclays, the Institute of Directors (Kent), 

London Fancy Box, Kent County Council   
and Cummins Power Generation.  

Pat Buckley was given an award for his 

Outstanding Support for Young People 
(Teacher) to honour his many years service. 

Then it was down to the real business of the 

day—the awards for the young 
entrepreneurs.  

The first award—for the Most Enterprising 

Idea Award went to Elite. Judge Emma 

Bullock said: ‘This idea completely blew us 

away. We were really impressed with the 
depth of the idea and the impact it could 

have.’  

The Best Written Award was announced by 

Rebecca Smith, who declared NoGo the 
winners.  

She said: ‘There was something in 

everyone’s presentation that was worthy of 
note. In the winning presentation, there was 

role play and confidence.’ 

Peter O’Shea announced the Best Oral 
Presentation Award which went to Donde. 

He said: ‘They blew me away with their  

great marketing skills and their presentation 

was second to none. And it was really an 
idea that I hope will come to life!’ 

Sue Dunn announced the overall winner, 

which was won by the team Bald and 
Beautiful. The team looked shocked as they 

made their way to the front.  

Finally, Mr Lawson thanked Anne 
McNulty, who came up with the Business 

of Enterprise idea. She won a warm round 

of applause and also thanked her team.  

A fine end to a great day! 
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‘What we’re 

telling you 

today will 

happen...’ 
(Monique from 

Forever Global) 


